
 

 
Field Services Alliance 
Survey of Members and Interested Colleagues 
Conducted in September/Fall 2001 
  
25 Surveys returned 
Organizations responding: 20 state or regional organizations/2 national organizations 
  
Do you wish to remain on FSA mailing list? 
25—Print mailing list 
25—Electronic mailing list 
  
Using the new definition for an FSA member, do you consider yourself a member or an 
interested colleague? 
24—FSA member 
1—Interested colleague 
  
For the following questions, only one response per state organization was tabulated. 
Do you distribute funding to historical organizations through grants? 
8—Yes 
11—No 
1—Sometimes 
Do you operate/work with an association or other membership program? 
14—Yes 
6—No 
Do you have an affiliation program for organizations to join your parent organization? 
7—Yes 
13—No 
  
What services does your organization provide to your constituency? 
Type of Service                                  State or Regional/20 total                 National/2 total 
Workshops                                          18 or 90%                                            2 
Onsite consultations                               16 or 80%                                            1 
Providing resources/lending library        15 or 75%                                            0 
Annual conference/meetings                   14 or 70%                                            2 
Newsletter—printed                              14 or 70%                                            2 
Awards program                                   13 or 65%                                            2 
Provide resources through webpage       13 or 65%                                            2 



Directory of organizations                    12 or 60%                                            1 
Surveys/collection of data                  12 or 60%                                            2 
Advocacy                                           10 or 50%                                            2 
Traveling exhibits                             10 or 50%                                            0 
Needs assessments                               8 or 40%                                            1 
Newsletter—electronic              7 or 35%                                            0 
Marketing opportunities                           5 or 25%                                            2 
Conservation services                              5 or 25%                                            0 
County historian program                        3 or 15%                                            0 
Buying consortium                                   1 or 5%                                              1 
Accreditation program              0                                                        1 
Other: 
Archives                                                 1 
Email listserv                                         1 
Financial assistance to other conf.         1 
Internship program                                1 
Lectures                                                 1 
 


