
AASLH is the only national association of its kind for professionals in the field of 

state and local history. We serve all-volunteer run museums, national historical 

institutions, and everyone in between with diverse programs and services that 

meet the needs of all our members while progressively advancing the goals and 

standards of the field of state and local history.

Who is a Member of AASLH?
Individuals 
y	Directors & CEOs 

y	Administrators

y	Archivists & Librarians

y	Curators, Conservators & Collection Managers

y	Educators & Program Managers

y	History & Museum Studies Professors

y	Graduate Students 

y	Historians & Preservationists

y	Independent Historians & Consultants

Institutions
y	History Museums

y	Historic House Museums

y	Historic Sites

y	Historical Societies

y	Cultural Centers

y	Libraries & Archives

y	Academic Programs

y	Art Museums

y	& More

Reach over 20,000 history professionals and 
organizations through AASLH’s nationally 

recognized publications and events.

2024 ADVERTISING 
MEDIA KIT

2021 21st Avenue S., Suite 3203 | Nashville, Tennessee 37212

615-320-3203 | Fax 615-327-9013 | www.aaslh.org



History News magazine is the official publication of AASLH.  
Written by and for history professionals, each issue of the quarterly 
magazine provides industry articles, columns, Technical Leaflets, and 
authoritative discussions of current issues facing history organizations. 
It is consistently ranked as one of the top benefits of AASLH 
membership.

At least one copy of each History News issue is sent to every individual 
and institutional member, with higher institutional levels receiving up 
to ten copies for their senior staff. In addition to the physical reach, 
AASLH members and their entire staff can download the most recent 
12 issues of the magazine for free on our website, and every member 
has access to the entire collection of issues on JSTOR.

ADVERTISING RATES

Ad Size 1x 2x 4x

Full $850 $810 $750

Full, Inside Front Cover $1,210 $1,100 $1,025

Full, Inside Back Cover $1,210 $1,100 $1,025

1/2 Horizontal $630 $600 $550

1/3 Square $545 $525 $480

1/2 Back Cover Horizontal $790 $765 $715

1/4 Back Cover Vertical $710 $690 $645

2024 DEADLINES

Issue Reserve Art Due

2024.1 March 29 April 5

2024.2 May 31 June 7

2024.3 July 26 August 2

2024.4 October 25 November 1

DIMENSIONS

Ad Size Width Height

Full, Bleed* 8.5" 11”

Full, No Bleed 7.5” 9.75”

1/2 Horizontal 7.5” 4.875”

1/3 Square 4.875” 4.875”

1/4 Back Cover Vertical 3.375” 4.875”

 Provide ad in PDF format, 300 DPI, 4-color
*Add .125" each side for bleed edge 

AASLH reserves the right to reject advertising material that is not consonant with the 
mission, values, or goals of the organization.

History News Magazine
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Professional Development

AASLH Professional Development is used by over 1,500 
individual users per year and includes options for people  
at all stages of their careers. Most attendees are AASLH 
members.

For a full list of upcoming webinars, workshops, and online courses, reach out 
to Rey Regenstreif-Harms at regenstreif-harms@aaslh.org.

Webinars
y	 Opportunity to provide AASLH with a 1-2 minute commercial video to be 

played before each applicable webinar and included in the webinar 
recording

y	 Name and link in webinar recording description for as long as the webinar 
is included in the AASLH Resource Center

y	 Listed as the Presenting Sponsor in the upcoming events of The Weekly 
Dispatch (sent to over 20,000 people) for each webinar

y	1-2 social media mentions per webinar (subject to approval)

1 Webinar: $400

3 Webinars: $1,000

AASLH General Advertising 2

8-12
Webinars Per Year

3,500
Viewers Per Year

20,000
Average Reach Per Week 

13.9k
Twitter Followers

16.8k
Facebook Followers

2.5k
Linkedin Followers

STATISTICS

Infomercial
$500

Introduce AASLH members to your products. 
Team up with AASLH to create a 1-hour introduction to 
what you can do for AASLH members. We encourage 
organizations interested in this option to include 
former collaborators or your current partners to let 
interested AASLH members ask questions and learn 
from their peers as well. AASLH does not charge any 
registration fee for these webinars.

y	 Name, logo, link and 100-word profile on the 
webinar page for duration of the season

y	 Name and link in webinar event description

y	 Name and link in webinar recording description for 
the life of the webinar recording

Looking for an alternative sponsorship opportunity?

Please contact Rey Regenstreif-Harms at regenstreif-harms@aaslh.org.



Professional Development

AASLH General Advertising 3

AASLH Online Courses are designed for busy history-doers.  
Each course is offered twice a year but class sizes are limited. Four or five online 
courses are offered each season. This can include sponsorship of ARCUS courses.

Online Courses
y	 Name and link in Online Course description in the AASLH Resource Center

y	 Listed as the Presenting Sponsor in the upcoming events of The Weekly Dispatch (sent to over 20,000 
people) for each online course

y	 1-2 social media mentions per webinar (subject to approval)

y	 1 sponsored email will be sent to attendees by AASLH for each sponsored course

y	 1 Free registration for each sponsored course

1 Online Course: $800

3 Online Courses: $2,000

Workshops
AASLH offers 8-10 workshops per year. AASLH workshops are a chance for participants to engage in 
intensive learning on a particular topic as well as discussion with faculty and classmates.

y	 Name and link in Online Course description in the AASLH Resource Center

y	 Listed as the Presenting Sponsor in the upcoming events of The Weekly Dispatch (sent to over 20,000 
people) for each online course

y	1-2 social media mentions per webinar (subject to approval)

y	 1 sponsored email (or handout for in person workshops) will be sent to attendees by AASLH for each 
sponsored workshop

y	 1 Free registration for each sponsored workshop

Virtual Workshop Sponsorship: $1,250

In Person Workshop Sponsorship: $1,500



According to AASLH’s most recent membership 
survey, the number one motivation for individuals 
and institutions to become members is to stay  
up-to-date on current news and issues in the history 
community.

The Weekly Dispatch
The Weekly Dispatch, AASLH’s weekly email newsletter, is one of the 
primary ways AASLH shares history news, trends, and updates. This 
newsletter is widely popular as a source of information for the history 
community, with a minimum open rate of 30%. The Weekly Dispatch 
has recorded an open rate as high as 47%. An open rate is the 
percentage of subscribers who open the email.

The Weekly Dispatch is delivered on Tuesdays to more than 31,000 
members and non-members.

An advertisement in the newsletter is a great way to reach thousands 
of history practitioners and organizations across the country. We only 
accept two ads in each issue, giving your ad additional high visibility.

Receive a discount when advertising in multiple issues!

ADVERTISING RATES

Ad Placement 1x 2x 4x

Top Banner $1,200 $1,000 $800

Middle Banner $1,000 $800 $650

2024 DEADLINES

Delivered Reserve Art Due

every Tuesday 2 weeks prior 1 week prior

Ad artwork is due the Wednesday before the newsletter is distributed.

The Weekly Dispatch will not be published on July 4, September 12, and December 26.

DIMENSIONS

File Width Height

PNG and JPEG files accepted 1200 px 340 px

Artwork should be sent to Eric Morse, Marketing and Sales Manager,  
at morse@aaslh.org.

AASLH reserves the right to reject advertising material that is not consonant with the 
mission, values, or goals of the organization.

Community

AASLH Community 1



Community

AASLH Community 2

AASLH Affinity Communities are member-led 
organizations bringing together people interested  
in a specific area of history work or at a specific  
type of site. 

A community sponsorship includes:

y	Listed as the sponsor on the AASLH website

y	 Sponsoring any sessions the community organizes at the  
Annual Conference

y	 Listed sponsor on any online networking events the community 
organizes throughout the year

Affinity Community Sponsorship $1,000

y	 Climate and Sustainability

y	 Educators and Interpreters

y	 Emerging History Professionals

y	 Field Services Alliance

y	 Historic House Museums

y	History in our Parks

y	Military History

y	Nomenclature

y	Religious History

y	Small Museums

y	Women’s History

Choose from the 
following list of 
communities:



Return this form to Rey Regenstreif-Harms at regenstreif-harms@aaslh.org,  

by fax at 615-327-9013, or by mail to AASLH, 2021 21st Ave S. Suite 320, Nashville, TN 37212.

Name ��������������������������������������������������������������������������������������������������

Organization �������������������������������������������������������������������������������������������

Email ��������������������������������������������������������������������������������������������������

Phone �������������������������������������������������������������������������������������������������

Address ������������������������������������������������������������������������������������������������

City �������������������������������������������������������  State ������������� Zip ����������������������

Payment may be made via credit card, check, or by invoice. Please complete your preferred payment below:

 Check (Make payable to AASLH)  Invoice  MasterCard  Visa  AmEx  Discover

Card Number ��������������������������������������� Security Code ����������� Exp Date ����������������

Name on Card (Please Print) �����������������������������������������������������������������������������

Signature �����������������������������������������������������������������Date �������������������������

Check all appropriate boxes:

Reserve these Issues:  2024.1   2024.2   2024.3   2024.4

Advertising & Marketing Form

History News Ad 1x 2x 4x Total

 Full   $ 850   $ 810   $ 750 $

 Full, Inside Front Cover   $ 1,210   $ 1,100   $ 1,025 $

 Full, Inside Back Cover  $ 1,210   $ 1,100   $ 1,025 $

 1/2  $ 630   $ 600   $ 550 $

 1/3  $ 545   $ 525   $ 480 $

 1/2 Back Cover  $ 790   $ 765   $ 715 $

 1/4 Back Cover  $ 710   $ 690   $ 645 $

Total $



Return this form to Rey Regenstreif-Harms at regenstreif-harms@aaslh.org,  

by fax at 615-327-9013, or by mail to AASLH, 2021 21st Ave S. Suite 320, Nashville, TN 37212.

Name ��������������������������������������������������������������������������������������������������

Organization �������������������������������������������������������������������������������������������

Email ��������������������������������������������������������������������������������������������������

Phone �������������������������������������������������������������������������������������������������

Address ������������������������������������������������������������������������������������������������

City �������������������������������������������������������  State ������������� Zip ����������������������

Payment may be made via credit card, check, or by invoice. Please complete your preferred payment below:

 Check (Make payable to AASLH)  Invoice  MasterCard  Visa  AmEx  Discover

Card Number ��������������������������������������� Security Code ����������� Exp Date ����������������

Name on Card (Please Print) �����������������������������������������������������������������������������

Signature �����������������������������������������������������������������Date �������������������������

Check all appropriate boxes:

Advertising & Marketing Form

The Weekly Dispatch Ad 1x 2x 4x Total

 Top Banner  $ 1,200  $ 1,000  $ 800 $

 Middle Banner  $ 1,000  $ 800  $ 650 $

Total $

Reserve these Dates: y ________________ y ________________ y ________________ y ________________

Affinity Communities Total

 Affinity Community Sponsorship $1,000 each $

Select Community:

 Climate and Sustainability  Educators and Interpreters  Emerging History Professionals 

 Field Services Alliance  Historic House Museums  History in our Parks  Military History 

 Nomenclature  Religious History  Small Museums  Women’s History

Page Total (if applicable) $



Return this form to Rey Regenstreif-Harms at regenstreif-harms@aaslh.org,  

by fax at 615-327-9013, or by mail to AASLH, 2021 21st Ave S. Suite 320, Nashville, TN 37212.

Name ��������������������������������������������������������������������������������������������������

Organization �������������������������������������������������������������������������������������������

Email ��������������������������������������������������������������������������������������������������

Phone �������������������������������������������������������������������������������������������������

Address ������������������������������������������������������������������������������������������������

City �������������������������������������������������������  State ������������� Zip ����������������������

Payment may be made via credit card, check, or by invoice. Please complete your preferred payment below:

 Check (Make payable to AASLH)  Invoice  MasterCard  Visa  AmEx  Discover

Card Number ��������������������������������������� Security Code ����������� Exp Date ����������������

Name on Card (Please Print) �����������������������������������������������������������������������������

Signature �����������������������������������������������������������������Date �������������������������

Check all appropriate boxes:

Professional Development Sponsorship Form

Online Courses 1x 3x Total

 Professional Development Sponsorship  $ 800  $ 2,000 $

Reserve these Courses: y ______________________ y ______________________ y ______________________

Workshop Sponsorships Virtual In Person Total

 Professional Development Sponsorship  $ 1,250  $ 1,500 $

Reserve these Workshops: y _______________ y _______________ y _______________ y  _______________

Webinars / Infomercials 1x 3x Total

 Webinars  $ 400  $ 1,000 $

 Infomercials  $ 500 $

Name of Webinar(s): y _______________________ y _______________________ y _______________________



AASLH Conference Advertising

Connect with public history practitioners at the 2024 AASLH Annual 
Conference in Mobile, AL, on September 11–14. Advertise your organization, 
institution, services, or products to conference attendees and a total estimated 
reach of 25,000 history practitioners.

Why attend the Annual Conference?
History and museum professionals from all over the country attend the AASLH 
Annual Conference to learn new techniques, solve challenges together, and 
find new products or services to improve their practice of history. As an 
exhibitor or sponsor, you have a unique opportunity to meet prospective 
clients and network at dozens of sessions, tours, evening events, luncheons, 
and more.

 Sponsor: Get maximum brand exposure as an Annual Conference Sponsor. 
Packages start at $500.

 Exhibit: Reserve a booth in our two-day Exhibit Hall. Packages start at $825.

 Advertise: Raise awareness of your organization or product with a full-color 
ad in our onlilne Preliminary Program. Prices start at $200.

AASLH Conference Advertising 1

780
History Practitioners 
Attendees in 2023

25,000
Reach 

5,000+
AASLH Members

70%
Institutional Members 

30%
Individual Members 

40-60
Exhibit Hall Vendors 

Historically

What an incredible event — very valuable! It was a great opportunity to 
learn about the many important initiatives that are going on at museums 
and historical associations across the USA. The trade show was excellent for 
making and renewing contacts with vendors.

STATISTICS

 
ANNUAL CONFERENCE

MOBILE, AL
S E P T E M B E R  1 1 – 1 4 ,  2 0 2 4

DOING H ISTORY



Sponsorship Opportunities
Sponsors of the AASLH Conference get comprehensive brand exposure in the 
Preliminary Program and on the website, in the Conference App, and on 
conference signage along with a host of other great benefits to help you reach 
AASLH members and conference attendees.

All sponsorship packages include the following recognition, plus:

y	 Direct link on AASLH website through November 2024

y	 Conference signage logo and/or listing

y	  Conference App

AASLH Conference Advertising

It was my first time 
attending and I loved it! 
It’s a good size (smaller 
than AAM, but bigger 
than regional 
conferences). I liked 
meeting new colleagues, 
getting new ideas, and 
just the general air of 
excitement that comes 
from putting a whole 
bunch of nerdy 
museum/history types 
all in one space. I’m 
already looking into how 
I can attend next year’s 
conference.

AASLH Conference Advertising 2

 2023 ANNUAL CONFERENCE

BOISE, ID
SEPTEMBER 6-9“I, TOO, AM AMERICA”

 2023 ANNUAL CONFERENCE

BOISE, ID
SEPTEMBER 6-9“I, TOO, AM AMERICA”

COnFEREnCE SPOnSORS

D I A M O N D

E M E R A L D

P L AT I N U M G O L D

S I LV E R

B R O N Z E

N E T W O R K I N G

Amplifier Experience Design  |  Badge of Pride  |  Iconic Idaho 

Lyrasis  |  Monument Lab  |  NCPH  |  Prycer Consulting

TAG Historical Research and Consulting

G E M  S TAT E  S P O N S O R

Sponsors are featured on conference 
signage and in the program.

Important Dates & 
Deadlines
April 12
Preliminary Program reservation

 April 19
Preliminary program deadline 

May 31
Exhibit Booth Early Bird Price 

June 21 
Conference App and  
conference signage reservation

 August 2 
Tote Bag insert reservation

September 2 
Tote Bag inserts must arrive onsite

September 11-14 
Conference in Mobile

September 12-13
Exhibit Hall open

Important 
Sponsorship 
Information
y	 General sponsorships are 

open now. The list of events 
available to sponsor will be 
posted on the AASLH website 
in early spring of 2024

y	 Sponsorships are competitive 
and preference is given on a first come, first served basis

y	 All social media mentions are deployed by AASLH and are 
subject to approval

aaslh.org/annualconference 

"I, Too, Am America"  55

D I A M O N D

E M E R A L D
P L AT I N U M

S I LV E R

B R O N Z E

N E T W O R K I N G

CONFERENCE SPONSORS

Amplifier Experience Design | Badge of Pride | Iconic Idaho | LYRASIS | Monument Lab National Council on Public History | Prycer Consulting | TAG Historical Research and Consulting

G O L D

G E M  S TAT E  S P O N S O R



AASLH Conference Advertising

AASLH Conference Advertising 3

I almost always learn 
something new. Even 
when a session just 
reinforces the best 
practices/information 
that I already know, it’s 
still energizing. I love 
networking and making 
new connections and 
seeing old friends.

Preliminary Program
The Conference Preliminary Program for many is the first point of 
advertising for the AASLH Conference and is available on aaslh.org as early 
as spring. It will be emailed to our entire database. It is where potential 
attendees learn the daily agenda, read the details of each session, and are 
introduced to panelists.

April 12: Reservation Deadline
 April 19: Artwork Deadline

ADVERTISING RATES
Ad Size Preliminary Program

Full $800

Full, Inside Front Cover $900

Full, Inside Back Cover $900

1/2 Horizontal $600

1/4 Vertical $400

DIMENSIONS
Page Size Width Height

Full, Bleed* 8.5” 11”

Full, No Bleed 7.5” 9.75”

1/2 Horizontal 7.5” 4.875”

1/4 Vertical 3.375” 4.875”

Provide ad in PDF format, 300 DPI, 4-color
*Add .125” each side for bleed edge 

AASLH reserves the right to reject advertising material that is not consonant with the 
mission, values, or goals of the organization.

 

Tote Bag Insert
$450

Promote your organization, product, or service. Simply deliver 1,000 pieces 
of literature, stickers, or small items to the conference location prior to the 
start of conference and we’ll insert it in every attendee’s tote bag.

August 2: Reservation Deadline
September 2: Arrival Deadline

2 0 2 4  A N N U A L  C O N F E R E N C E

DOING H ISTORY

MOBILE, AL
S E P T E M B E R  1 1 – 1 4 ,  2 0 2 4



Exhibit at the Annual Conference
Showcase your products and expertise in the Exhibit Hall, meet 
potential clients and speak one-on-one in a fun, informal environment. 
Morning and afternoon coffee and snack breaks are held in the Exhibit Hall to 
encourage attendees to visit your booth. 

Reserve early to get the best spot. The floor plan for the Exhibit Hall will be 
released closer to the conference, and those who registered early will be given 
preference in order of registration date. 

Exhibit Booth Package
y	8’ x 10’ booth space with company sign

y	 6’ skirted table

y	 Backdrop

y	 Side rail dividers

y	2 chairs

y	 A wastebasket

y	2 complimentary full-conference registrations for booth staff

y	 Pre- and post-conference attendee contact lists

y	 Company name and description in the Conference App

Cost & Deadlines
y	 Early Bird Rate: $850 (before May 31)

y	 Standard Rate: $950 (after May 31)

y	 Additional Exhibitors: $75 per person

Important Dates
September 6: Exhibit Hall set up

September 6-9: Conference in Mobile

September 7-8: Exhibit Hall open

September 8: Exhibit Hall break down 

AASLH Conference Advertising

The combination of 
inspirational (e.g. 
keynotes) events and 
practical sessions… is a 
good mix. I left with lots 
of interesting ideas that I 
felt I will be able to put 
into practice right away.

AASLH Conference Advertising 4
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 2023 ANNUAL CONFERENCE

BOISE, ID
SEPTEMBER 6-9“I, TOO, AM AMERICA”

 2023 ANNUAL CONFERENCE

EXHIBITORS

EXHIBIT HAll

BOISE, ID
SEPTEMBER 6-9“I, TOO, AM AMERICA”

FRIDAY, SEPTEMBER 8
9 am Exhibit Hall Opens

9:45–10:45 am  Refreshment Break

9:45–10:45 am  NCPH Poster Session

10–10:30 am  
3–3:30 pm

 AASLH Series Book 
Signings at Rowman & 
Littlefield Booth #43

3–3:45 pm Closing Reception

3:45 pm Exhibit Hall Closes

THURSDAY, SEPTEMBER 7
9 am Exhibit Hall Opens

9:30–10:30 am Opening Reception

3:15–4:15 pm
Refreshment Break

Arcus Meet Up

4:15 pm Exhibit Hall Closes

Exhibitor Booth #
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LYRASIS  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 49 

The Magic Lantern   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 33 

MBA Design and Display  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 47 

Exhibitor Booth #

Mid-America Arts Alliance/ExhibitsUSA   .  .  .  . 9 

The National Association for  
Interpretation   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  22

National Council on Public History   .  .  .  .  .  . 10 

National Endowment for the Humanities  .  . 32 

National Park Service UGRR  
Network to Freedom  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 4 

National Trust Insurance Services, LLC  .  .  .  .  . 7 

Northeast Document Conservation  
Center (NEDCC)  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 40 

Odyssey Preservation  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 14 

Rowman & Littlefield  .  .  .  .  .  .  .  .  .  .  .  .  .  .35 & 36 

Smithsonian Institution Traveling  
Exhibition Service  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 45 

Split Rock Studios  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 18 

StoryHabitat   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 39 

TimeLooper  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 28 

Tour-Mate Systems   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 2 

University of Idaho College of Letters,  
Arts, and Social Sciences  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 27 

University of Nebraska at Kearney   .  .  .  .  .  .  . 26 

Vernon Systems Ltd  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 25 
The Victorian Society in America   .  .  .  .  .  .  .  . 13

Western Colorado University   .  .  .  .  .  .  .  .  .  .  . 12 

William G. Pomeroy Foundation  .  .  .  .  .  .  .  .  .  . 1 

Zone Display Cases   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 44

Exhibit Hall Floor Plan

The Exhibit Hall is the place to be during #AASLH2023! Meet and network with vendors, 
suppliers, and colleagues . Check out the latest technology and services being offered . 

Enjoy refreshments and ongoing activities . Work a puzzle, do some coloring,  
build a pipe cleaner sculpture, or choose a conversation starter and make a new friend . 
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Exhibitors are 
listed on 
conference 
signage and 
in the 
Conference 
App.
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The Exhibit Hall is the place to be during #AASLH2023! Don’t miss your chance to meet with vendors and 
suppliers, network with colleagues, and check out the latest technology and services being offered. There will 
be refreshments available during scheduled breaks, but that is not the only time when something is happening. 
In addition to the scheduled activities in the Exhibit Hall, there are ongoing activities in case you need to take a 
break from sessions. Pick a table and work a puzzle, do some coloring, build a pipe cleaner sculpture, or choose a 
conversation starter and make a new friend. 

FRIDAY, SEPTEMBER 8
9 am Exhibit Hall Opens

9:45–10:45 am  Refreshment Break

9:45–10:45 am  NCPH Poster Session

10–10:30 am
3–3:30 pm

 AASLH Series Book Signings at 
Rowman & Littlefield Booth #43

3–3:45 pm Closing Reception

3:45 pm Exhibit Hall Closes

THURSDAY, SEPTEMBER 7
9 am Exhibit Hall Opens

9:30–10:30 am Opening Reception

3:15–4:15 pm Refreshment Break

Arcus Meet Up

4:15 pm Exhibit Hall Closes

Exhibit Hall Floor Plan

EXHIBIT HALL

Exhibitor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Booth #

AASLH . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43 

AASLH Affinity Communities . . . . . . . . . . . . . . . . . . . . . . . . .6 

The American Battlefield Trust . . . . . . . . . . . . . . . . . . . . . .17 

Arcadia Publishing  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .19 

The Archives of Falconry . . . . . . . . . . . . . . . . . . . . . . . . . . 34 

Art Display Essentials, a 10-31 Company  . . . . . . . . . . . . . 30 

Better Lemon Creative Audio  . . . . . . . . . . . . . . . . . . . . . . .41 

Boise State University Department of History  . . . . . . . . . . .5 

Clio  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .31 

Collector Systems . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16 

Conservation Center for the Arts and Humanities  . . . . . . 48 

Donning Company Publishers. . . . . . . . . . . . . . . . . . . . . . .15 

Dorfman Museum Figures . . . . . . . . . . . . . . . . . . . . . . . . . .29 
Foundation for Advancement in Conservation . . . . . . . . . 20 

Hollinger Metal Edge . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3 

Idaho Humanities Council . . . . . . . . . . . . . . . . . . . . . . . . . 42 

Institute of Museum and Library Services . . . . . . . . . 23 & 24 

Lucidea  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 46 

Luna Imaging . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11 

LYRASIS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 49 

The Magic Lantern. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .33 

MBA Design and Display . . . . . . . . . . . . . . . . . . . . . . . . . . .47 

Mid-America Arts Alliance/ExhibitsUSA  . . . . . . . . . . . . . . . .9 

The National Association for Interpretation  . . . . . . . . . .  22

National Council on Public History  . . . . . . . . . . . . . . . . . .10 

National Endowment for the Humanities . . . . . . . . . . . . . .32 

National Park Service UGRR Network to Freedom . . . . . . . .4 

National Trust Insurance Services, LLC . . . . . . . . . . . . . . . . .7 

Northeast Document Conservation Center (NEDCC) . . . . 40 

Odyssey Preservation . . . . . . . . . . . . . . . . . . . . . . . . . . . . .14 

Rowman & Littlefield . . . . . . . . . . . . . . . . . . . . . . . . . 35 & 36 

Smithsonian Institution Traveling Exhibition Service . . . . 45 

Split Rock Studios . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .18 

StoryHabitat  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .39 

TimeLooper . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28 

Tour-Mate Systems  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2 

University of Idaho College of Letters, Arts,  
and Social Sciences . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27 

University of Nebraska at Kearney  . . . . . . . . . . . . . . . . . . .26 

Vernon Systems Ltd . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25 
The Victorian Society in America  . . . . . . . . . . . . . . . . . . . .13

Western Colorado University  . . . . . . . . . . . . . . . . . . . . . . .12 

William G. Pomeroy Foundation . . . . . . . . . . . . . . . . . . . . .15 

Zone Display Cases  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44
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Rowman & Littlefield

Booth 35 & 36

charmon@rowman.com 

Charles Harmon 

Rowman & Littlefield, an imprint of The 

Rowman & Littlefield Publishing Group 

(RLPG), is based outside of Washington, 

D.C. An independent publisher for 73 

years, our publishing program includes 

nonfiction, textbooks, academic schol-

arship and reference, and professional 

titles, as well as co-partnerships with 

associations, societies, and professional 

organizations across the humanities 

and social sciences. RLPG is distributed 

by and owns National Book Network 

(NBN), which offers distribution 

services to other book publishers. 

Smithsonian Institution 

Traveling Exhibition Service

Booth 45
liskeye@si.edu 

Ed Liskey 
Smithsonian Institution Traveling 

Exhibition Service | Smithsonian 

Affiliations (SITES|Affiliations) strength-

ens connections between the 

Smithsonian and museum and cultural 

organizations—and their communities 

and audiences everywhere—inspiring a 

deeper understanding of our world and 

how it can be changed for the better. 

Split Rock Studios
Booth 18
ccook@splitrockstudios.com 

Colin Cook 

Split Rock Studios is an employ-

ee-owned, nationally recognized 

exhibit design and fabrication firm 

located in Minneapolis, MN. Our multi-

disciplinary team has grown to over 

40 museum professionals including 

exhibit designers and developers, 

graphic designers, project and produc-

tion managers, CAD detailers, expert 

cabinetmakers, and skilled artists. We 

specialize in creating award-winning 

natural and cultural history exhibits for 

museums, interpretive centers, historic 

sites, nature centers, and universities. 

StoryHabitat
Booth 39
info@storyhabitat.com 

Brad Larson 

StoryHabitat allows museums to gather 

short oral history video segments from 

visitors with our StoryKiosk for Exhibits 

and our StorySurvey online recorder. 

Our community storytelling process 

helps organizations gather stories 

beyond the walls of the organization 

to commemorate special events such 

as community anniversaries, including 

the upcoming 250th anniversary of 

the U.S. Clients include the Museum of 

Durham History, Levine Museum of the 

New South, Chicago History Museum, 

the Mercer Museum, Birmingham 

Civil Rights Institute, Harvard Law 

School, and other museums across 

the U.S. Awards include the AAM 

MUSE Award for our projects with the 

Levine Museum and The Washington 

Post Magazine. Online demos can be 

scheduled on our website at storyhab-

itat.com. StoryHabitat has participated 

in the Social Enterprise Greenhouse 

and is committed to creating tools that 

build resilient communities. 

TimeLooper
Booth 28
yigit@timelooper.com 

Yigit Yigiter 

TimeLooper is a pioneering inter-

pretive experience design firm 

committed to enriching the inter-

action between cultural institutions 

and the modern visitor. Through the 

innovative application of cutting-edge 

technologies—including geographic 

information systems (GIS) mapping, 

holographic imaging, and 3-D 

scanning—TimeLooper assists in the 

creation of stunning, unforgettable 

virtual and augmented reality-based 

immersive learning experiences. 

Tour-Mate Systems
Booth 2
info@tourmate.com 

Mirna El-Sayed 

With more than 30 years’ experience 

in the market, Tour-Mate is one of 

North America’s leading providers of 

fully integrated interpretive solutions 

on multiple high-quality, easy to 

use platforms (handheld audio and 

multimedia, mobile applications, 

group guide systems, and eco-friend-

ly outdoor stationary systems). Our 

award-winning content creation 

includes tours that address accessibility 

to ensure that each visitor has a signifi-

cantly enhanced visitor experience. 

University of Idaho College of 

Letters, Arts, and Social Sciences 

Booth 27
class@uidaho.edu 

Sean Quinlan 

The College of Letters, Arts and Social 

Sciences is the largest and most diverse 

college at the University of Idaho. 

CLASS graduate degrees make students 

successful in any profession by focus-

ing on the skills and experiences that 

employers want: critical thinking, 

problem solving, teamwork, leadership, 

communication, and real-world experi-

ence. The CLASS faculty are nationally 

recognized researchers, scholars, and 

artists who are leading the research and 

creative works in their respective fields. 

CLASS offers many graduate programs 

that prepare students to work as 

leaders in cultural preservation, public 

history, and digital humanities. 

University of Nebraska at 

Kearney 
Booth 26
stoutamirewf@unk.edu 

Will Stoutamire 

The University of Nebraska at Kearney 

is pleased to announce the launch 

of our *NEW* online MA program 

in Public History! This 36-credit-

hour program offers students from 

anywhere the opportunity to get 

hands-on with public history through 

coursework, internships, and public 

projects developed in collaboration 

with our many community partners. 

Students are able to complete the 

program with either a traditional thesis 

or public history project. The MA in 

Public History at UNK complements 

our existing online MA in History, which 

has conferred hundreds of MA degrees 

since its launch in 2008. Students in 

this program will benefit from our 

lengthy experience with online educa-

tion, which has made UNK consistently 

one of the Top 5 programs for earning 

a graduate degree in history online. 

Stop by our booth for free swag, a 

book giveaway, and to learn more 

about this new program! 

Vernon Systems Ltd
Booth 25
alex@vernonsystems.com 

Alex von der Becke 

Vernon Systems develops collections 

management software for cultural 

heritage collectors. We develop two 

collections management systems: 

eHive, a simple-to-use, low-cost, 

web-based system for small-to-medi-

um size museums/archives/societies, 

and Vernon CMS, a desktop system for 

medium-to-large size organizations. 

We are a New Zealand-owned compa-

ny renowned for innovative software 

solutions and sound product support. 

Vernon Systems is at the forefront 

of information management in the 

museum and gallery context. 

The Victorian Society in America 

Booth 13
jspainhourtubbs@gmail.com 

Jaclyn Spainhour 

The Victorian Society in America is the 

only national nonprofit organization 

EXHIBITORS



DIAMOND
$10,000 | 1 Available
The Diamond Sponsor 
sees the maximum 
amount of brand exposure 
and reach through various 
points of contact with our 
attendees.

y	 Host a session included in the Conference App
y	 6 total complimentary registrations
y	 Exhibit booth
y	 Tote bag insert
y	 Ad in the Conference App
y	 Pre- and Post-Conference contact lists
y	 Full page ad in History News (Autumn 2024 issue)
y	 4 social media mentions
y	3 Dispatch banner ads

EMERALD
$7,500 | 2 Available

y	 4 total complimentary registrations
y	 Exhibit booth
y	 Tote bag insert 
y	Full page ad in the Preliminary Program 
y	 Ad in the Conference App
y	 Pre- and Post-Conference contact lists
y	 Full page ad in History News (Autumn 2024 issue)
y	 2 social media mentions
y	2 Dispatch Banner ads

PLATINUM
$5,000 | 2 Available

y	 4 total complimentary registrations
y	 Exhibit booth
y	 Tote bag insert 
y	Full page ad in the Preliminary Program 
y	 Ad in the Conference App
y	 Pre- and Post-Conference contact lists
y	 1/2 page ad in History News (Autumn 2024 issue)
y	2 Dispatch Banner ads

GOLD 
(KEYNOTE)
$3,500 | 2 Available

y	 3 complimentary registrations
y	 Exhibit booth
y	 Pre- and Post-Conference contact lists
y	 1/2 page ad in the Preliminary Program
y	 1/3 page ad in History News (Autumn 2024 issue)
y	1 Dispatch Banner Ad

SILVER
$2,500

Tote Bag
1 Available  
y	 Name/Logo

Name Badge Lanyard
1 Available  
y	 Name/Logo

 Evening Event | 2 Available  
y	 Recognition on event signage and 

complimentary ticket to event

y	 2 complimentary registrations
y	 Exhibit booth
y	 Pre- and Post-Conference contact lists

BRONZE
$1,500

y	 2 complimentary registrations 
y	Exhibit booth
y	 Pre- and Post-Conference contact lists
y	1 Dispatch Banner Ad

NETWORKING
$500

y	1 complimentary registration
y	 1 complimentary ticket to the sponsored event
y	 Choose from a list of events, including breakfasts, luncheons, tours,  

and coffee breaks (available spring 2024)

Conference Sponsorship Levels
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Return this form to Rey Regenstreif-Harms at regenstreif-harms@aaslh.org,  

by fax at 615-327-9013, or by mail to AASLH, 2021 21st Ave S. Suite 320, Nashville, TN 37212.

Name ��������������������������������������������������������������������������������������������������

Organization �������������������������������������������������������������������������������������������

Email ��������������������������������������������������������������������������������������������������

Phone �������������������������������������������������������������������������������������������������

Address ������������������������������������������������������������������������������������������������

City �������������������������������������������������������  State ������������� Zip ����������������������

Payment may be made via credit card, check, or by invoice. Please complete your preferred payment below:

 Check (Make payable to AASLH)  Invoice  MasterCard  Visa  AmEx  Discover

Card Number ��������������������������������������� Security Code ����������� Exp Date ����������������

Name on Card (Please Print) �����������������������������������������������������������������������������

Signature �����������������������������������������������������������������Date �������������������������

Check all appropriate boxes:

AASLH Conference Advertising

Program Ad Prelim Total

 Full   $ 800 $

 Full, Inside Front   $ 900 $

 Full, Inside Back  $ 900 $

 1/2, Back Cover  $ 700 $

 1/2  $ 600 $

 1/4  $ 400 $

Subtotal $

Exhibit Booth Total

 Early Bird (Before May 31)   $ 975 $

 Standard (After May 31)   $ 1,100 $

 Additional Exhibitor   $ 75 $

Subtotal $

Sponsorships Total

 Diamond $ 10,000 $

 Emerald $ 7,500 $

 Platinum $ 5,000 $

 Gold $ 3,500 $

 Silver $ 2,500 $

 Bronze $ 1,500 $

 Networking $ 500 $

Inserts Total

 Tote Bag $ 450 $

Subtotal $

Page Total $


